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PHENOMENON SPAS IN CHINA ISSUES = OPPORTUNITIES
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NUMBER OF OVERSEAS CHINESE TRAVELLERS BY 2020
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ANNUAL OVERSEAS VISITS (MILLIONS)

2000
2001
2002
2003
2004
2005
2006
2007
2008
2009
20710
2011
20712
2013
2014
2015
2016
2017
2018 (forecast)

COTRI (China Outbound Tourism Research Institute)



NUMBER OF OVERSEAS CHINESE TRAVELLERS BY 2030
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B Overseas trips by Chinese residents

M All other overseas trips
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INTERNATIONAL TOURISM EXPENDITURE BY COUNTRY

Total Spending by Tourists in 2016

China $261 billion
us $124 hillion
Germany $81 billion
® o France $40 billion 7 %
Australia $30 billion Chinese citizens
Canada $28.7 billion passport holders
South Korea $27.2 billion

Italy $25 billion

UNWTO
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BREAKDOWN OF ON-LOCATION SPENDING HABITS BY OUTBOUND CHINESE TOURISTS

Tourist Attractions

Shopping

245 25% 26%

Post- Post- Post-
90s #0s J0s

159% 20%

Shopping

b
wn
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15%
Accommodations

-
-

Dining

Post- Post- Post-
90s 80s 70s

Tourist Attractions

Local Transporiation
17% 16%

Recreation
Communications/ Intemet Charge J

Post- Post- Post-
90s 80s J0s

Post- Post- Post-
90s 80s 70s

Source: Mielsen
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FEEDER MARKETS
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Top 20 Departure Cities

(2017)

Shanghai
Beijing
Chengdu
Guangzhou
Shenzhen
Hangzhou
Nanjing
Wuhan
Tianjin

10. Xian

1.
2.
3.
4.
5.
6.
7.
8.
9.

11.
12.
13.
14.
15.
16.
17.
18.
19.
20.

Changsha
Chongging
Xiamen
Kunming
Wuxi
Harbin
Shenyang
Hefei
Fuzhou
Zhengzhou
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Top 10 Departure Cities in terms of Growth Rate
(2017)

323%

235%

112%

106% 103%

86‘7 75%

51%

48%

37%



Travelers from second-
tier cities tend to spend
more than those from
first-tier cities.




20 MOST POPULAR DESTINATIONS

1. Thailand (unchanged from 2016) 11. Cambodia
2. Japan 12. Russia

3. Singapore 13. The UAE

4. Vietnam 14. ltaly

5. Indonesia 15. Egypt

6. Malaysia 16. Australia

7. The Philippines 17. Germany
8. USA 18. Sri Lanka

9. South Korea 19. Turkey

10. Maldives 20. The UK

“2017 China Outbound Tourism Travel Report”
China National Tourism Administration (CNTA)



20 MOST POPULAR DESTINATIONS

Thailand (unchanged from 2016)
. Japan

Singapore

Vietham

Indonesia

Malaysia

The Philippines

USA

. South Korea

10. Maldives
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B Fastest growing markets in tourist numbers

11.
12.
13.
14.
15.
16.
17.
18.
19.
20.

Cambodia
Russia
The UAE
Italy
Egypt
Australia
Germany
Sri Lanka
Turkey
The UK
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2017 AR medical travellers
2020

Top 10 Destinations
. Japan

. South Korea
. US

NENER

. Germany

. Singapore
\YEIEVSE!

. Switzerland
. Thailand
10. India
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THE (TRAVEL) FUTURE IS...
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78 mil Independent Travellers
VS

52 mil Group Travellers

Online bookings

Multiple entry visa

Higher disposable income
Chinese FIT are time poor not
money poor

Digitally savvy










GIRLFRIEND GETAWAYS

DESTINATIO
WEDDINGS
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“Wellness”




“Wellness”
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6.6mil in 2016

e More than 37,000 fitness clubs in China

 More than 100 marathons held last year

compared with 51 in 2014.

 Number of football pitches will rise from

roughly 50,000 to 70,000 by 2020




e Sportswear sales rose 11% to
S27billion in 2017

* Greater China is the 2"d largest
market for Adidas and Nike,
which together account for
about a third of the country’s P!
sportswear sales.

J

* Fitness apps
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China’s Beauty Ideal



14mil

42%1 YOY







CHINA’S BEAUTY & SPA MARKET

Beauty & Body Shaping $52.6 billion
Nail & Eyelash $17.5 billion
Medical Beauty $26.3 billion
Hotel & Resort Spas $3.3 billion

Mei Tuan & Spa China 2017
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“89% of hotel and resorts spas today offer treatments aimed at satisfying the 1970s
generation only. This is why customers say their treatments lack innovation.”

Fifi Kao, Spa China







“Hot Button” Issues / Opportunities

. Device Sleep e
Obesity Addiction Deprivation Spirituality

Dental & Oral Care Healthy Aging Food Safety Pollution

cal'chc_)n



Largest overweight
population in the world

10.8% men
14.9% women
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Device Addiction

800 Million Internet Users
98% Mobile
hternet Addiction Disor
mil sufferers
entres
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~ Sleep

6.5 hours per night (8.8 hours in 2013)
Nearly 40% have sleeping issues

60 mil with sleep apnea

Lack of medical facilities
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New Moral C‘bmpass
“Christian Revival”
.Buddhism Boom
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YUE MINJUN
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RMB100 billion (US$14 billion)
' RMB400 billion by 2020
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Healthy Aging ;
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‘over 60 by
2050/ \ | | fED
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35% of China’s population will be
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China National Committee on Aging (CNCA)
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POPULATION HISTORY AND PROJECTIONS FOR CHINA (1970 TO 2050)
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Age Groups

100+
95-99
90-94
85-89
80-84
75-79
70-74
65-69
60-64
55-59
50-54
45-49
40-44
35-39
30-34
2529
20-24
15-19
10-14

4-9

0-4

80,000

60,000 40,000 20,000 0 20,000 40,000

Total Population in Thousands

® Male @ Female

60,000

CSIS China Power Project | Source: United Nations

100+
95-99
90-94
85-89
80-84
75-79
70-74
65-69
60-64
55-59
50-54
45-49
40-44
35-39
30-34
25.29
20-24
15-19
10-14
4-9
0-4

80,000
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World Population Prospects






Pollution

Year 5 “War on Pollution”

Environmental Tax

Green Investments

Global leader in Electronic Vehicle sales since 2015
7 million annual sales target by 2025
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. Potential

g " Fa ste‘sTGrowmg Sectors:
g Technology
! Nelw Energy
\ i Healthcare
N Entertainment
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Biotechnology
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“As China opens wider to the outside world, its transition to a new model of
development means huge opportunities for many new industries.
It means opportunities for businesses not just in China but across the world.”

Vice Premier Liu He, World Economic Forum, Jan 2018
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